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Jiyan Wei, 
Director of Product Management, PRWeb



• For the last 7 years he has been editor & publisher of Free Publicity - The 
Newsletter for PR Hungry
• Spent over 27 years as one of America's top publicists including stints with top PR 
Firms Cohn & Wolfe, Burson-Marsteller and, for the past 15 years, with his own 
agency, Stoller & Bard Communications. 
• Provided PR counsel and implemented publicity programs for Colgate-Palmolive, 
Hasbro, 20th Century Fox, Coca-Cola, Nabisco, Golden Books, and hundreds of 

Guest Guest Speakers:Speakers:

Bill Bill StollerStoller
Publisher, PublicityInsider.com

Hasbro, 20th Century Fox, Coca-Cola, Nabisco, Golden Books, and hundreds of 
smaller and mid-sized companies.

Janet Meiners ThaelerJanet Meiners Thaeler
Author and Publicist, OnlinePRBooks.com

• Internet marketer and blogger at NewspaperGrl.com
• Write press releases and coach small businesses on social media strategies for 
OrangeSoda.
• Winner of  the  2009 “Social Media Content Guru” Award from the Social Media 
Club. 
• Online PR and online press release expert at OnlinePRBook.com
• Author of new book, “I Need a Killer Press Release, Now What???”



Publicity – It’s All In the Timing



What is “Lead time”?

• Long Lead Magazines (such as Ladies’ Home Jrl, Redbook) - are 
working 5-6 month’s in advance on: Spring Cleaning & Weddings, Academy 
Awards, Easter, Tax Time, Baseball.

• Television - Generally work immediately to two month’s in advance.  
Immediate stories go to the news assignment editor, advance stories go  to 
the futures editor.

• Regional Business Publications (such as Crain’s NY Business) – One • Regional Business Publications (such as Crain’s NY Business) – One 
month to three months in advance.

• Regional City Publications - (such as San Diego Magazine, Boston 
Magazine) - Two to three months in advance.

• Newspapers - Work with no lead time to one month in advance.

• Online Pubs, ezines, blogs, social media – 5 minutes ago

• PR Web Bonus “Insider Secret”:

• AP Special Editions - Topics w/deadlines: Taxes 11/01, Pets 12/01, 
Homes/Spring Cleaning  1/5/10. Send AP press info to:  Julia Rubin,  
jrubin@ap.org



The Four Seasons of Publicity



Building an All-Year Publicity Machine

• First Quarter: January – March

– What the Media is Covering: Trend stories, “get personal house in order” stories

– Key Dates & Events:  New Year’s, Super Bowl, NCAA Tournament, Easter, The 
Academy Award, Valentine’s Day Grammy Awards

• Second Quarter: April – June

– What the Media is Covering: “Anything goes” time of year – light, fun stories, 
summer plans and vacation pieces, leisure, safety, things to do with kids

– Key Dates & Events:  Baseball opening day, tax day, spring gardening, Mother’s Day, – Key Dates & Events:  Baseball opening day, tax day, spring gardening, Mother’s Day, 
Father’s Day, Memorial Day, end of school, summer vacation, spring weddings

• Third Quarter: July – September

– What the Media is Covering:  entertainment-themed pieces, anything w/celebrities, 
lighter business stories, new products, trend pieces, back to school

– Key Dates & Events:  July 4th festivities, summer movies, summer travel, back to 
school

• Fourth Quarter:  October – December

– What the Media is Covering: Busiest time of media calendar, holidays, year end 
economy, holiday travel, year in review

– Key Dates & Events:  Labor Day, World Series, Election Day, Halloween, 
Thanksgiving, Christmas, New Year’s Eve, New Year’s predictions.



Time Your Publicity Efforts to Upcoming Seasonal Events:

November: Daylight Savings Time Ends  (Nov.1), US Election Day  (Nov.6), Veterans 

Day (US), Remembrance Day (CAN)  (Nov.11), World Kindness Day  (Nov.13), America 

Recycles Day  (Nov.15), Thanksgiving  (Nov.26), Black Friday  (Xmas Shopping Season 

Begins – Nov.27), American Education Week (Nov. 15–21), National Bible Week  (Nov.  

22–29), National Family Week (Nov.  22-28), National Alzheimer's Disease Month

December: Holiday & Executive Gift Giving Stories, Good Samaritan Stories, UN: World 

AIDS Day (Dec.1),  First Day of Winter (Dec.21), Christmas  (Dec.25), Boxing Day (CAN) AIDS Day (Dec.1),  First Day of Winter (Dec.21), Christmas  (Dec.25), Boxing Day (CAN) 

– Dec.26), Chanukah  (Dec.12-19), New Year’s Eve (Dec.31), First Nights (Dec.31), 

Human Rights Week (Dec.10-17), National Drunk & Drugged Driving Prevention Month, 

Safe Toys & Gifts Month

January: New Year’s Day, New Year’s Resolutions, Nat’l Cut Your Energy Cost s Day 

(Jan.10), Organize Your Home Day (Jan.11), Nat’l Clean Off Your Desk Day (Jan.11), 

Martin Luther King, Jr. Day  (Jan.18), Women’s Self-Empowerment Week  (Jan.5-11), 

Healthy Weight Week  (Jan.17–23), Crime Stoppers Month, Family Fit Lifestyle Month, 

National Mentoring Month, National Get Organized Month, Financial Wellness Month,

National Clean Up Your Computer Month



The 10 Commandments of Press Releases



The 10 Commandments of Press Releases

1. Thou Shalt Be Professional

2. Thou Shalt Not Be Promotional

3. Thou Shalt Not Be Boring

4. Thou Shalt Be Brief

5. Thou Shalt Know Thy Recipient

6. Thou Shalt Use The Proper Tense

7. Thou Shalt Think Visually7. Thou Shalt Think Visually

8. Thou Shalt Tell A Story

9. Thou Shalt Not Bear False Witness

10. Thou Shalt Know Thy Limitations



The Publicity Seeker’s Cookbook



A Look Insider My Personal Stash of Idea Sparklers

• Start a Hall of Fame

• Make a List  

• Craft an Index

• Charity Tie-Ins & Fundraisers

• Hold A “Thon”

• Go On A Community Crusade• Go On A Community Crusade

• The Largest _______ 

• The Most People Doing ____ At Once

• Celebrate A Hero   

• Bring Fans Together - Hold A Convention



Keep The Publicity Flowing – For Free



Top Free Online Places To Go That’ll Keep You Updated

• www.Woodenhorsepubs.com

• www.HelpAReporter.com

• www.pitchrate.com

• pr.alltop.com

• journalisttweets.com

• www.journalisted.com

• www.muckrack.com

• Twitter

– @Journalistics

– @Helpareporter

– @themediaisdying

– @briansolis

– journchat tweetup

• www.muckrack.com

• www.mediaontwitter.com

• www.wiredjournalists.com

• Journalists Speak Out 
http://bit.ly/fgNng

• Ragan’s PR Daily Newsfeed

• www.mediabistro.com/prnewser

• www.pitchengine.com

• www.pr.com



How to Create Killer Online Press Releases



Find Current Trends Online



Current Trends in News Releases

• Economy: “layoff” and “layoffs”

• The holidays: “after Christmas sale” “Christmas sweater”

• “Christmas music” “Christmas recipes” and “Christmas 
cookies”

• Search for rising searches by category.

• See what’s hot in online news stories right now in your • See what’s hot in online news stories right now in your 
industry.

• Use popular phrases in your press release headline.

• A shortcut to the top of search engine listings.



Top 5 Mistakes When 
Creating An Online News Release



Top 5 mistakes when creating an online news 
release

Mistake #1: 
No keyword links No keyword links 



To Enhance Rankings for keywords, link the 
phrase “HD Multimedia Player” within press 
release 



Missed SEO Opportunity – Prime DTV and “HD 
multimedia player”



Top 5 mistakes when creating an online news 
release

Mistake #2: 
No ‘Call to Action’ No ‘Call to Action’ 



Logo Loft: No Call to Action



Top 5 mistakes when creating an online news 
release

Mistake #3: 
No pictures or video No pictures or video 



Optimized Video Helps Your Site Rank Higher



Images Can Build Trust & Tell your Story



Top 5 mistakes when creating an online news 
release

Mistake #4: 
No captions under your picturesNo captions under your pictures



Use a caption



Top 5 mistakes when creating an online news 
release

Mistake #5: 
No quotes in your news releaseNo quotes in your news release



Use Pull out Quote Feature



Top 5 Tips For 
Writing a Killer Press Release



Top 5 tips for writing a killer press release

Tip #1: 
Tell readers how to connect with you



List Blog, Twitter ID, Facebook Fan Page, etc



Top 5 tips for writing a killer press release

Tip #2: 
Don’t be a 1-hit wonderDon’t be a 1-hit wonder



Top 5 tips for writing a killer press release

Tip #3: 
Write for the WebWrite for the Web



Top 5 tips for writing a killer press release

Tip #4: 
Promote your newsPromote your news



Top 5 tips for writing a killer press release

Tip #5: 
Come up with a good causeCome up with a good cause



‘Tis the Season for Giving!

• It’s a tough year for a lot of businesses.

• Spread some cheer by giving back.

• Cause marketing is effective marketing.

• Send out a press release about your good news.• Send out a press release about your good news.

• Promote your news.



Giving Back



Cause-related press release



Questions & Comments?Questions & Comments?Questions & Comments?Questions & Comments?



Special Offers for Webinar Attendees

Get your FREE COPY of Bill Stoller’s Press Release Secrets –

The Inside Scoop on Crafting a Killer Press Release

Generate Buzz For Your Business On The Biggest Shopping Day of the Year!
Save 50% On Your SEO or Media Visibility Release

www.prweb.com/go/blackfriday09

• How to Maximize Your Chances of Success By Writing Like a journalist
• How to Write a Press Release That Search Engines Will Love• How to Write a Press Release That Search Engines Will Love
• The 10 Commandments of Writing a Press Release

Get Your E-Book: www.publicityinsider.com/prweb.asp

Three attendees will get a FREE COPY of Janet Meiners Thaeler’s Book, 
“I Need A Killer Press Releases – Now What???”

• Preorder Killer Press Release DVD – a “how to” instructional DVD with an entire 
section on maximizing all features at PRWeb.
• For a limited-time, you can get 25% off!

Order Your Copy: www.OnlinePRBook.com
Winners will be announced in a follow-up email.



Contact Information
Guest Speakers:
• Bill Stoller, Publisher, Publicity Insider

Email: bill@publicityinsider.com
Website: www.publicityinsider.com

www.publicityinsider.com/freezine.asp
Twitter: www.twitter.com/publicityguru or @publicityguru
LinkedIn: www.linkedin.com/in/billstoller

• Janet Meiners Thaeler, Author of “I Need a Killer Press Release, Now What???”
Email:  janet@onlineprbook.com
Website: www.OnlinePRBook.comWebsite: www.OnlinePRBook.com
Blog: www.Newspapergrl.com
Twitter: www.Twitter.com/OnlinePRBook or @onlineprbook
Facebook: www.Facebook.com/JanetThaeler
LinkedIn: www.Linkedin.com/in/newspapergrl

Moderator:
• Jiyan Wei, Director of Product Management, PRWeb

Email: jwei@prweb.com
Website: www.prweb.com
Blog: www.newinfluencer.com
Twitter: www.twitter.com/prweb or @prweb
Facebook: www.facebook.com/PRWeb
LinkedIn: www.linkedin.com/companies/prweb



About PRWeb

• The Leading online news and news release distribution 
service worldwide. 

• Pioneer in direct-to-consumer distribution, search engine 
optimized press releases and multimedia news. 

• Used by more than 40,000 organizations to increase the 
visibility of their news, improve their search engine rankings 
and drive traffic to their Web site. 

• Wholly owned subsidiary of Vocus, Inc., a leading provider 
of on-demand public relations management software. 


